


DIGITAL-ATEHTCTBO 2 MECTO

MOJIHOIO UUNKIIA Kpears u crpatera 2022.1)

KaTeropwus “MonHbin umkn Digital-ycnyr” (2023 )
KaTeropwusa “SEO"(2023 1)

C 1 997 1 00 + TO I-I -3 KaTeropwsi “SMM cpeam areHTCTs,

. . OKa3bIBAOLLMX YCAYTM ANS KPYMHENLLNX
OENCTBYIOLMX KITMEHTOB KtOYEBbIX PENTUHIOB KOMMaHWi Poccuu 1 Mupa” (2023 r.)
B pa3/INYHbIX chepax digital-areHTcTB

roga Ha pbiHke digital-ycnyr
Cpesbl No pasmepy 6usHeca: «KpynHenne
KOMMaHMM», MO ayAUTOpUM MpoekTa: «B2C», no
oTpacnu: «<MegunumHa» 1 No oTpacnu: «ToBapsbl
HapoAHOoro noTpebneHmna» (2024 r.)

Nyuywee Social Media (2022 1)

3 MECTO

PeTUHr SMM-areHTcTB (2022 1)

SMM/PR/SERM (2022 )

KaTeropus «TapreTMpoBaHHasa pekiamMa B
cou. ceTax» (2023 1)

Nydwee Social Media putenn-koMnanmn (2022 r.)

JNydwee Social Media FMCG-6peHpa (2022 )

Nyudwee Jlydlime ctopuc ¢ kemcom (2022 1)

Digital-areHTcTBO NonHoro umkna (2018 r.)




KJTIO4YEBDbIE HAIMNPABJIEHUH PABOT

SMM ORM, SERM
CanThl, MNpoaBM>KeHme 1 pa3paboTKa
web npogaKLuH MOBUIbHbBIX MPUIOXEHUN
doTo 1n KoHTekcTHaga pekiama n SEO
BMOEOMNPOLaKLLH

MpoaBMyKeHMe Ha MapKeTnnemncax



NMPOABWMXEHUE HA MAPKETIJIEMCAX




NMPOABWMXEHUE HA MAPKETIJIEMCAX

MacLTabHbIM MeXXoTpacrieBoM onbIT

ExxeoHeBHO ynpaBnsgeM nepdopMaHC 3HaeM TOHKOCTU HaCTPOMKM 3aKyMNKK BO BCEX
KaMMaHWUAMM C COTHAMM OOBABIEHNIA B KMIOYEBbIX MCTOUYHUKAxX TpaduKa - OT BHYTPEHHEW
pa3HbIx chepax - oTf FMCG npoagyKToB, 40 peKnaMbl, 0O BHELLHEN peKnaMbl U3 NoncKa mnm
[CM 1 meg nsgenun Cou Meoma

‘ HalgeM KrtoueBble MoTpe6UTENIbCKME CBOMCTBA ‘ 3HaeM Kak MOCTPOUTbL CUCTEMHYIO
yepes ayauT OT3bIBOB UM CUSt dev MHTEPBbIO peKMaMHyto paboTy, C yHETOM CE30HHOCTH,

OENCTBUN KOHKYPEHTOB

Aapsa

[locTOMHCTBa: 38yK WHKaPHbITA
Hepocratku: Moka He 3ameTnna

KoMMeHTapwii: Zl0B0AbHa MOKyNKoii

Anna .
Enunuy & onrom Tosape: 1, Bec Tosapa, r: 95, Hassakue sxyca: Gold

Kpenkuit

Overb CTPQKHSI NPUBKYC y Kothe. Mie He noHpasmunocs.




CTpaTtermm u KoHuenuum BusyanbHbiY NpoaaKLUH

PeknamMHble KaMnaHuu Influence n PR

KOHKypCHble aKTUBaLmm CrneunpoeKTbl

CneunpoeKTbl M HeCTaHOAPTHbIE akTUBaLMK (2023r.)

Digital production (2018, 2019,
2020, 2021,2022 1)

SMM cpefu areHTCTB,0Ka3blBaOLUMX YCIy v Ans
KpYMNHEeMLwnX KoMnaHum Poccum n mupa (2021, 2022 r.)

Jly4ywee Social Media (2022 r.)

Cpeau KIIMEeHTOB:


https://docs.google.com/presentation/d/10iFKWnyf4iRzgIObJqUH2tIkGDGEk_M3RVyM3hfKWDA/edit#slide=id.g28bad479c09_0_845
https://drive.google.com/drive/folders/1xMeyibE79LEYuiKwYF8kzxvrgKVHBaLN?usp=sharing
https://vk.com/wall-71038557_353269

PRIME Q

MEHIO =  PRIME as busieca  Kade

BKYC ANOHUU

OHUTUPU C AOCOCEM [
AAS HACTORAWMUY CAMYPAES

Bakasars nocTasky

NPOTPAMMA NOANLHOCTI

HACTOSIWASA EAA B PUTME 5OJIbLLUOIO roOPOAA

CoBpenmenHas ceTs kade BHICTPOro NuTaHKs 8 Gopua sual Ans nioaei, BEAYLLIX AKTVEHbIT
0Bpa3 xwaHM 1 TPy bHbIX K KAYECTBY 1 HAT aey 6o,

HarypanbHocTs 360° TapanTus caexectn Na6oparopus Bkyca

BbicTpas AocTaBKa BKYCHbIX 61104 N3 HATYPanbHbIX UHFPEANEHTOB




POTO U

BUOEOMPOOAKLUH

AHnMauus

Mpe3eHTaunoOHHble GUNbMbI

PeknaMHbI BUOEOPOTUK

Cepwarnbl U CITIOXHbIN
npoAaKLH

Cpeau KIIUEeHTOB:

Lifestyle KoHTeHT

NMunprxkeBble BUOEOPOSTUKU

HenpoceTtun

NHporpaduka

MoyLwH-gn3anH

Bupeo ansa coucerten



https://vimeo.com/344549524
https://disk.yandex.ru/i/6b6MV3I8YubNMA
https://vimeo.com/551839597
https://docs.google.com/presentation/d/1mqo8_9Vtm-HdsY4OchDobxvbtyPqt-g52ncsObpZ4oA/edit#slide=id.g207265c0ea3_0_55

PABOTA C PENYTALMUEN
SERM

dopMupoBaHme HuBennpoBaHue AHanm3 KapTbl SEO-cTatbu 1
MOMCKOBOW BblAaum u HeraTuBa B TOHaNbHOCTM SEO-0T3bIBbI
BpoH3a B kaTeropunu SERM BbiBOA, B TOT MOUCKOBOW BblAaum MOWCKOBOM BblAaum

(2022 1)

MNHCTPYMEHTDI o R M

YouScan Brand Analytlc HanwvcaHune n I'Iy6J'II/IKaLI,I/I<F| OT3blBOB

CepBMCbI AHpeKc Google MoBbllWweHWe PENTNHIOB

MOHUTOPUHF 1 pearpoBaHme (OT areHTOB BIMAHMS U OT Nuua 6peHaa)

2r'nc OT30BUKMU
MapTU3aHCKUIN MapKETUHT

Cpenm KNMeHTOoB: HR-penyTaumsa
Community management

Social Listening

AHanus ynoMmHaHum 6peHna B MHTepHeTe




KOHTEKCTHAd +460% R
PEKJTAMA U SEO  ostwasCoogle

B aBrycte 2020 roga K aBrycty 2019

30070 B KaTteropumn “SEQ”

(2022 1) o
: AHpekc
AnB 19 Map 19 Main 19 Wion 19 CeH 19 Hos 19 AHB 20 Map 20 Mawn 20 Wion 20
0 B A
MHovBuayanbHaa cTpaTerusa npoaBuxXKeHusa COCTaBWJ/1 POCT OpraHn4YecKoro
' +300% Tpaduka B AHAeKce B aBrycTe
CHUMaeM "601b no SEQ", 3KkoHOMSA BpeMs u : 2020 ropa k asrycty 2019 Google
SHEPrUIO HaLLMX 3aKa3UYUKOB O71A peLleHms :
6onee rnobanbHbIX 3a4ay. : o COCTaBM/1 POCT Tpaduika CrapT pa6ot
: +240% & asrycre 2020 k MecsLy
. . CcTapTa paboT (anpenb 2020)
AHAUTUYECKUIM MOAXOMD OCHOBaHHbIM Ha
undpax
KOMMMNEeKCHbIM aHanms ¢ To4KaMu POcTa Mo : Tpaduk pf'CCTeT 3a cHer
BallleMy| NPOEKTY. cTpaHuL, “CUMMTOMBI

Cpeav KIIMEeHTOB:

AHB 19 Map 19 Man 19 ion 19 CeH 19 Hosa 19 AHB 20 Map 20 Main 20 Wion 20



Mbl B CMU

BUAEOKOHTEHT NPaBUT MUPOM, Kak co3paTb caMbii PoccUMCKUM MHTEpPHET-
Mnn kak komaHaa DOT cHana KOHBEPCUOHHbIW canT MapKEeTUHT: MpeuMyLLecTBa
cepwuio ponukoB ang Askona IopPMANYECKON KOMMaHUN? KOMMJIEKCHOIO NMPOABUMXKEHUS


https://www.likeni.ru/cases/videokontent-pravit-mirom-ili-kak-komanda-dot-snyala-seriyu-rolikov-dlya-askona-keys/
https://www.cnews.ru/news/line/2023-12-19_dot_zapustilo_napravlenie
https://vc.ru/u/1288010-dot-digital-agency/640330-dot-i-livedune-podelilis-gidom-po-idealnomu-smm-otchetu
https://www.cossa.ru/dot/311465/
https://www.kommersant.ru/doc/6184284
https://adindex.ru/tv/in_trend/317690.phtml
https://marketing-tech.ru/publications/dot-digital-agency/kak-vedushchiye-reklamodateli-rossii-prodvigayutsya-v-sotsialnykh-setyakh-analiticheskoye-issledovaniye-ot-dot-i-livedune/

C BAMU PABOTAET
KOMAHOA NMPOPECCNOHAJIOB

[locMoTpUTE POINK dot.ru
O KOMAHAe areHTcTBa +7 (495) 665-35-26

info@dot.ru



https://drive.google.com/file/d/1Kd6IQ6dHGXsn17D8YM_eSk7zDDAuZ8bd/view?usp=sharing
https://drive.google.com/file/d/1Kd6IQ6dHGXsn17D8YM_eSk7zDDAuZ8bd/view?usp=sharing
https://drive.google.com/file/d/1Kd6IQ6dHGXsn17D8YM_eSk7zDDAuZ8bd/view?usp=sharing
https://yadi.sk/d/ei8tKPH0obN9fQ
https://yadi.sk/d/ei8tKPH0obN9fQ
https://dot.ru/

